
20.11.2023 22.11.2023 23.11.2023 25.11.2023

Monday Wednesday Thursday Saturday

Economic Growth
D. Gorbunov

403

19:00-20:30

International 

Macroeconomics
A. Brennerman

403 online

15:00-16:30

International 

Macroeconomics
K. Styrin

403 online

Macroeconomics and 

Development
D. Nigmatulina

403 online

19:00-20:30

Market Design
S. Izmalkov

247 Beta online

24.11.2023

Friday

10:00-11:30

Applied Time Series 

Econometrics
S. Anatolyev

personal zoom online

11:45-13:15

Derivatives
V. Gorovoy

402

13:45-15:15

Industrial 

Organization

D. Dagaev

402

13:50-15:50

Asset Pricing

Make-Up

421

15:30-17:00

Research 

Seminars

17:15-18:45

13:45-15:15

Derivatives
E. Lukmanova

402

15:30-17:00

Macroeconomics and 

Development
D. Nigmatulina

403 online

17:15-18:45

Market Design
S. Izmalkov

247 Beta online

10:00-11:30

Macroeconomics and 

Development
O. Rospuskova

403 online

11:45-13:15

Economic Growth
H. Zoabi

403

13:45-15:15

Industrial Organization
D. Dagaev

402

15:30-17:00

Economic Policy in Practice
A. Dvorkovich

401

17:15-18:45

Economic Policy in Practice
A. Dvorkovich

401

19:00-20:30

Machine Learning
S. Laktionov

403 online

Machine Learning
E. Sokolov

403 online

21.11.2023

Tuesday

10:00-11:30

Applied Time Series 

Econometrics
A. Brennerman

403 online

11:45-13:15

International 

Macroeconomics
K. Styrin

403

13:45-15:15

International 

Macroeconomics

K. Styrin

403

13:45-15:15

Market Design

A. Tonis

402

15:30-17:00

Derivatives
V. Gorovoy

402

17:15-18:45

Industrial Organization
T. Ayrapetyan

403 online

19:00-20:30

15:30-17:00

Introduction to marketing 

analytics
M. Churakov, E. Ushakova

405-2, online

17:15-18:45

Machine Learning
E. Sokolov

403 online

19:00-20:30

MAE Week 4 schedule 2023/2024, Module 2: 2 course

10:00-11:30

Applied Time Series 

Econometrics
S. Anatolyev

personal zoom online

11:45-13:15

Economic Growth
H. Zoabi

403

10:00-11:30

Introduction to marketing 

analytics
D. Silinskaya

405-2, online

11:45-13:15

Introduction to marketing 

analytics
D. Silinskaya

405-2, online


